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Rising prices dampen consumer sentiment 

Consumer sentiment has weakened according to the January survey. On the one hand, 

the outlook for the general economy is assessed less positively. On the other hand, 

rising prices are increasingly weighing on the propensity to buy. 

After two very positive quarters, the consumer sentiment index (−4 points) in January 2022 

has fallen back to the range of the long-term average (−5 points). 

Swiss households are significantly less optimistic about economic prospects over the next 

12 months. At 21 points, however, the corresponding sub-index value is still clearly above the 

long-term average (−9 points), so respondents continue to expect the economic recovery to 

continue. Furthermore, the situation on the labour market is also perceived as favourable: the 

sub-index on job security has once again noticeably improved and, at −59 points, is back in 

the range of the long-term average for the first time since the beginning of the pandemic. Un-

employment figures are also expected to continue to develop favourably over the next 

12 months.  

Despite the generally positive outlook, consumers expect a slightly below-average develop-

ment of the financial situation over the coming 12 months (−3 points). The past financial situ-

ation is also assessed as below average: the corresponding sub-index value stands at 

−10 points. This assessment is probably due in particular to higher consumer prices, which are 

reducing the purchasing power of Swiss households. The past price trend (83 points) is esti-

mated to be even higher than in October 2021 (70 points). Respondents also expect consumer 

prices to rise over the next 12 months. At 93 points, the corresponding sub-index value is now 

significantly above the long-term average (67 points). 

Price developments are also likely to contribute to consumers' reluctance to make major pur-

chases. At −23 points, the sub-index value remains noticeably below the pre-crisis level and 

the long-term average of −7 points. 

Contact/Enquiries: 

Ronald Indergand, SECO, Head, Short Term Economic Analyses Division, Economic Policy 

Directorate, Tel.: +41 58 460 55 58 

Simon Widmer, SECO, Economist, Short Term Economic Analyses Division, Economic  

Policy Directorate, Tel.: +41 58 465 63 59 
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Consumer sentiment index2

Calculated from the four sub-indices below
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Quarter 21:2 21:3 21:4 22:1

Consumer sentiment -6.5 7.6 3.5 -3.6
Expected economic development 5.2 48.2 43.4 21.0
Past financial situation -11.9 -7.9 -10.1 -9.6
Expected financial situation -6.0 2.6 -0.8 -3.2
Major purchases -13.3 -12.6 -18.5 -22.7

Sub-index 1: Expected economic development
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Sub-index 2: Past financial situation
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Sub-index 3: Expected financial situation
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Sub-index 4: Major purchases
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1 The survey is held every January, April, July and October and is conducted by telephone and online. A total of 1358 people aged 16 and
over took part in the last survey in German, French or Italian. Further information and the data are available at

     www.seco.admin.ch/consumer-confidence.
2 Seasonally and calendar adjusted data. All means depicted in the figures refer to the time period from October 1972.

www.seco.admin.ch/consumer-confidence
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